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The art of living
at the office
More than just office furniture, the STAD collection by
Lacasse is a professional lifestyle. The countless
configurations adapt to every environment
and to users’ day-to-day needs.
The components can be reconfigured time and again,
with adjustable height tables, modular soft seating
and poufs for greater comfort and
better posture.
STAD brings nature into the office, for a calm,
vibrant atmosphere.
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Can a room have a soul?
Can physical space planning be a
form of therapy?

Carolyn DiCarlo, integrative interior designer, New York City

The Science of Feeling
MORE AND MORE, PHILOSOPHY AND SACRED SCIENCE IS MAKING
ITS WAY INTO THE CONTEMPORARY INTERIOR DESIGN PROCESS.
WORDS BY EMILY CLINGMAN
PHOTOS CAROLYN DICARLO
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More and more, philosophy and sacred science is
making its way into the contemporary interior design
process. Carolyn DiCarlo, a New York City interior designer (www.carolyndicarlo.com), is breaking through
the barriers of traditional design standards with integrative architecture.
“I felt like I had to unlearn before trying a different approach,” DiCarlo says. “With traditional architecture, there
is some listening, but then you exert your idea. I take a
lot more time to listen and see what’s needed. Instead
of jumping right into the design, I sit with it for a while,
thinking about the emotional needs of the people, how
color affects us, how the flow of a space affects us, especially our health.”
DiCarlo’s method allows people to be more conscious
of the process. It provides an opportunity for individuals and companies to discover themselves on a deeper
level than just branding. Using science and philosophy,
DiCarlo draws inspiration from sacred geometry and
feng shui. Moved emotionally by grand, ancient structures, she sought to understand how architects of the
past were able to achieve such powerful spaces.
“When you walk into ancient temples, you really feel
it,” DiCarlo says. “Now, it feels like the soul is missing from
modern architecture.”
DiCarlo says office space is one of the biggest “psychic
killers.”
“We’re learning that it’s not just the building, but how
one experiences it,” she says. “My approach is to not just
have things look beautiful or to come across with my
design aesthetic. It’s really about approaching it from an
individual basis.”
DiCarlo works with clients to find a sweet spot between functional design and emotional well-being. Joey

Company, an advertising agency in Brooklyn, brought
DiCarlo in to design its new office space in the DUMBO
district. She learned employees had been struggling
with their work.
“I saw they didn’t have a center,” DiCarlo says. “Everyone was physically dispersed, creating a feeling of disconnection.”
She designed the new space with a center, where a
bench system was set up for better communication
among staff. DiCarlo recognized there needed to be a
designated space for the employees to bounce advertising ideas off each other. Private offices and phone
booths stemmed out from the center, like spokes on a
bike wheel.
“It created a buzz,” DiCarlo says. “When you design a
space physically, it follows through psychologically.”
Joey Company staff say it feels like the office is pulled
together now, more cohesive, like staff members are
working as a unit. Even though it’s the same physical
space, it feels like a completely different office to the
employees.
“I knew she has a taste and aesthetic that measured
up to our very high standard,” says Joey Cummings, CEO
of Joey Company. “I knew she uniquely knows how the
purpose of a space can be amplified if the design of the
flow of the space as well as all the details were informed
by the purpose.”
Cummings observed DiCarlo’s study in sacred architecture deeply informs her work. “It’s why her work and
the spaces she creates have soul,” he says.
“It’s about understanding sacred geometry, numbers, how proportions of spaces feel harmonic or don’t,”
DiCarlo says. “Like harsh corners — you feel that on a
subtle level. On a molecular level, we feel these dispro-
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Golden Ratio Visualization

Golden Ratio Living Room

portions; just like we’re positively responsive to a symmetrical, beautiful face.”
DiCarlo sees the potential for design to become a
healing art, noting doctors who practice integrative
medicine have a broader view — looking at less definable factors such as stress, environmental toxins and
emotional issues that cause “dis-ease.”
This same approach can apply to designing homes,
offices, public spaces, sacred spaces — evaluating how
environments affect people on many levels. A place
might feel chaotic because of too many elements. It
might feel depressed because of the coldness or darkness of the materials chosen or the lack of light. Employees might feel alienated among endless white cubicles
in the office.
“These kinds of stressful experiences affect our health,
whether we are aware of it or not,” DiCarlo says.
DiCarlo uses mathematical ratios found in nature,
such as the Golden Ratio, to address less tangible issues
like emotional, psychological and spiritual needs of the
client. Much like the rule of thirds, the Golden Ratio (also
known as Golden Mean or Golden Section) — a proportion that is considered particularly pleasing to the eye
— can be used to create a pleasing space visually.
“Being in a room designed using Golden Section
proportions will resonate with the same mathematical form within your own body, from your finger digits

to your height, to the Fibonacci spiraling of your DNA,”
DiCarlo says. “Something feels right, beautiful and even
life-enhancing.”
Judith Langer, a client who hired DiCarlo for four different residential renovation projects, finds her to be a
truly holistic person in terms of people and design.
“She was incredibly perceptive about my needs and
tastes, and she understood my desire to be an involved
participant in the design process,” Langer says. “The
knowledge source she calls upon is timeless.”
DiCarlo’s deep internalization of classic architectural
and design principles, combined with contemporary
trends, inspires unity in unlikely combinations, resulting
in spaces that reflect the personalities of her clients a
process Langer appreciates, along with her guests, who
have described DiCarlo’s work as stunning, exciting, diverse, extraordinarily peaceful and remarkable.
Another spatial healing modality DiCarlo uses is feng
shui, the Chinese art of placement, to create harmonious environments by allowing energy to freely flow
through homes and workplaces.
Combining scientific strategies and design philosophies, with an intimate understanding of the individual needs and personalities of her clients, DiCarlo finds
that sweet spot between functionality and inner wellbeing. For example, when considering design changes
for a tightly wound Type A personality (we might refer
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In the lobby of Joey Company, a Brooklyn-based advertising agency, designer Carolyn DiCarlo uses the red as an exciting, grounding
color in the reception area.

to these folks as control freaks), she might implement
more circulation — a floor plan that encourages meandering so things are less linear and more slowed down.
Using subtle colors instead of bold can help calm those
who tend to run a little hot mentally.
If she’s working with someone who is pretty scattered,
distracts easily or tends to be highly sensitive, DiCarlo
will visually reduce the noise, starting with decluttering
the environment. She might use stronger colors to anchor the client to their workspace.
“It’s the balance of the elements,” DiCarlo says. “This is
how the ancients understood this. Fire, water, air, sound

— these are elements in our body and in the surrounding environment.”
Where do offices need the most work in design right
now? In DiCarlo’s opinion, corporate leaders have to
start dealing with people as humans and less from the
Big Brother organizational viewpoint.
“If people feel like they can have more aspects of
themselves in the office, they will feel more happy,
stimulated and creative,” DiCarlo says. “People discovering their sense of style, can be eclectic. They can work
through some issues and create a space that allows
them to be happy and flourish.” WPM
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